
Job Overview
Job Title Campaigner ( Climate and Energy)

Reports to Campaign /Project Lead

Direct Reports None

Unit Projects Review Date October 2023

Department/
Section

Programmes Grade 15

Location Work-from-home being the main base of our work location - relevant GPAF Country.

Main Purpose of
the Role

The campaigner will need to lead the strategic planning and execution of the project /
campaign work in an integrated approach that enables both fundraising and engaging
audiences to effectively build counter power. The role includes the ability to be responsive to
emerging opportunities and the effective engagement with key stakeholders, including from
government, business, our lawyers, the farmers, media and civil society and coordination of
campaign work. The campaigner will also need to coordinate work with consultants and
researchers, along with the global Greenpeace network.

Principal Accountabilities
Key Results Areas
(no more than 6)

Main Duties % of Job

Planning and
implementation of
project work

▪ Plan and execute: Non-violent direct action, public communication

and engagement activities, media work, research, political and

corporate work and the use of legal and scientific approaches to

issues, in collaboration with relevant teams. And contribute to

developing and implementing the strategy.

▪ Project activities are effectively planned and executed in line with

the campaign strategy

▪ Project activities are communicated in a way that resonates with

target audiences

▪ Litigation is developed and implemented in an integrated way to

maximize fundraising and engagement potential

▪ Reports/scientific outputs/submissions of a high quality are

produced and used as campaign tools

▪ Work as part of the project team to contribute to developing a

strategy and its implementation plan.

30%

Note:
This job description has been designed to indicate the general nature and level of work performed by jobholders within this role. It is not designed to

contain, or be interpreted as, a comprehensive list of all duties, responsibilities and qualifications required of jobholders assigned to the job.  From time to
time, job holders in this role may be assigned additional tasks of a similar nature.



▪ Analysis and evaluations of the external political, socioeconomic

reality are provided to consistently improve the campaign strategy.

Strategic planning and
input

▪ Develop and continually evaluate an effective overall project /

campaign strategy (in collaboration with the rest of the integrated

team/line manager/SMT).

▪ Prepare and implement an individual work plan with measurable

performance objectives.

▪ Ensure campaign project strategies have realistic objectives, and

are innovative and effective

▪ Contribute to the development, planning and implementation of

the engagement and fundraising strategy related to relevant

project work.

20%

Responsiveness ▪ Responsive opportunities are identified and campaign activities

are planned and executed in a timely manner to advance on the
ToC.

▪ Ensure that Greenpeace Africa can respond effectively to strategic

opportunities, and influence the development of relevant national

and international legislation and practices

Building external
networks

▪ Establish communication and ensure collaboration with local

authorities, international bodies, NGOs, partners, lawyers,

community leaders and all other important stakeholders within

each project as required.

▪ Represent Greenpeace Africa at meetings, coordination bodies,

and within local communities as required.

▪ Develop, build alliances and maintain good relationships with

other NGOs and other relevant groups.

▪ Establish communication and ensure collaboration with local

authorities, international bodies, NGOs, partners, lawyers,

community leaders and all other important stakeholders within

each project as required.

20%

Communications ▪ In conjunction with Greenpeace Africa engagement team, design,

create and use a range of communication tools (direct actions,
direct communication, traditional and new media, briefing sheets
and public information) to communicate with target audiences
and to achieve campaign objectives.

▪ Prepare substantive briefings and updates to inform staff, media

and stakeholders on specific campaign issues, progress and
outcomes.

20%

Note:
This job description has been designed to indicate the general nature and level of work performed by jobholders within this role. It is not designed to

contain, or be interpreted as, a comprehensive list of all duties, responsibilities and qualifications required of jobholders assigned to the job.  From time to
time, job holders in this role may be assigned additional tasks of a similar nature.



Campaign administration
and MEL

▪ Administrative processes are executed timely to enable campaign

activities, this includes managing budget allocations for activities.
▪ Reporting is produced accurately and on time.

10%

Critical Working Relationships
Internal

Audience Reason for Contact

External
Audience Reason for Contact

Required Qualifications & Experience
Preferred

Qualifications
▪ Bachelor's degree in a field related to the campaign area

Preferred
Experience

▪ Minimum 3 years of years of campaign experience or work experience in the

relevant campaign area

▪ Experience working for an NGO is preferred

▪ Knowledge related to climate change and biodiversity protection is an advantage

▪ Pan African mindset and ability to deliver work with partners across the continent is

desirable

Required Skills & Behaviors
Skills Behaviors

Agile and effective leadership Ability to work well under pressure.
Ability to analyse external socio-economic, political
contexts and to identify campaigning opportunities

Nimble with a can-do attitude and come up with
creative solutions to tricky situations

Ability to devise and conduct innovative, high quality
communications in campaigns.

Resourcefulness, openness, creativity to solicit
support when needed

Project management Commitment to justice, equity, diversity
Social media and communication analysis Culture of experimentation, innovation, evaluation

and learning
Strategic thinking, system thinker
Understanding of Kenya’s socio-economic, political

Note:
This job description has been designed to indicate the general nature and level of work performed by jobholders within this role. It is not designed to

contain, or be interpreted as, a comprehensive list of all duties, responsibilities and qualifications required of jobholders assigned to the job.  From time to
time, job holders in this role may be assigned additional tasks of a similar nature.



landscape including food security and ecological framing
Fluency in written and spoken English and Kiswahili
Interpersonal skills and cares deeply about supporting
others to step up into leadership
Digital skills and ease in using new technology
Problem solving skills
Specific expertise in one or more of the following areas:
non-violent direct action, decolonization, public
communication and engagement, data and insight
applications to campaigning, corporate campaigning,
litigation Ability to analyze environmental issues in terms of
campaign opportunities and in terms of overall strategic
objectives., research and/or use of science in campaigning

Note:
This job description has been designed to indicate the general nature and level of work performed by jobholders within this role. It is not designed to

contain, or be interpreted as, a comprehensive list of all duties, responsibilities and qualifications required of jobholders assigned to the job.  From time to
time, job holders in this role may be assigned additional tasks of a similar nature.


